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) 1. Go Beyond the Just Headlines




GREATER NASHVILLE REALTORS® MARKET UPDATE
JANUARY 2023 HOME SALE REPORT

INVENTORY PENDING SALES RESIDENTIAL
MEDIAN PRICE

8,572 2,567 $450,000

CLOSING
COMPARISON
https://www.greater

2022 2023 nashvillerealtors.org/
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The data collected for this update represents nine Middle Tennessee counties: Cheatham, Davidson, REALT
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Average Number of Offers Received on Most
Recent Sale
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Share Non-Primary Residence Buyers
(Vacation or Small Investors)
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All Cash Buyers Highest Since July 2014
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Share Distressed Sales (Foreclosures/Short Sales)

60%
9%
0% s —"-1%
200810 202301
\ ,, m NATIONAL
N _ o . ) o ASSOCIATION OF
ke Source: REALTORS® Confidence Index: www.nar.realtor/research-and REALTORS®

kh %‘ 4‘;,) : statistics/research-reports/realtors-confidence-index



This is a new housing paradigm...

Tight Lending Demographics

e Subprime e Under building: e Household
lending out short up to 6.5 formation
e Balloon/no doc million homes e Tenure in home
loans out e Continue delays longer
housing

completes
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Annual Existing-Home Sales Year-End and Forecast

Year Unit Sales Home Price
2019 0.0% 4.9%
2020 5.6% 9.1%
2021 8.5% 16.9%
2022 -17.8% 10.2%
2023 forecast -7% 0%
2024 forecast 10% 5%

https://cdn.nar.re

altor/sites/default/files/documents/forecast-q1-2023-us-econo
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https://cdn.nar.realtor/sites/default/files/documents/forecast-q1-2023-us-economic-outlook-12-13-2022.pdf

\3. Longer Moves




Inbound Move Rate in 2022

for areas with more than 150,000 households

Hover over the map to see the inbound move rates by ZIP code
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Note: Inbound Move Rate=inbound moves / (inbound+outbound moves)
Source: NAR analysis of USPS data

Areas with the largest
inbound move rates

Ocala, FL
57.1%
Tallahassee, FL
56.6%
Charlotte, NC-SC
56.6%
Savannah, GA
55.8%
Houston, TX
55.7%
Deltona, FL
55.7%
Myrtle Beach, SC
55.6%
Huntsville, AL
55.4%
Miami, FL
55.2%
McAllen, TX
55.1%
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States sorted by
Domestic Net Migration

Florida

Texas

North Carolina
South Carolina
Tennessee
Ceorgia
Arizona

Idaho
Alabama
Oklahoma
Nevada
Arkansas
Montana

Utah
Delaware
Maine
Kentucky
South Dakota
Wisconsin

New Hampshire

Colorado
Indiana
Missouri
Wiyoming
Vermont
West Virginia
Morth Dakota

Where People Moved in 2022 www.nar.realtor/blogs/economists-outlook/where-people-moved-in-2022

Domestic Net
Migration 2022

Population
Change 2022-
2021

318,855 1.9%
230,961 1.6%
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5,230 0.3%

5,024 0.1%
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http://www.nar.realtor/blogs/economists-outlook/where-people-moved-in-2022

Location of Home Purchased

100%
12%
19%
20%
29%
13%
10%
51%
39%
0%
2003 Suburb/Subdivision Urban/Central City Small town 2022
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http://www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers

Distance Between Home Purchased and Previous

Residence
60

50

10 \/_\ —
0

1989

15 Profile of Home Buyers and Sellers: www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-
profile-of-home-buyers-and-sellers
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Buyers Purchased a Property Based on Virtual
Tour/Showing/Open House Only
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4. Millennials
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U.S. Population by Age (in millions)
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Gen Alpha Gen Z Millennials Gen X Baby Boomers Silent Generation

Myth-Busting Millennial Tropes: 8 Common Myths Busted
www.nar.realtor/blogs/economists-outlook/myth-busting-millennial-tropes-8-
common-myths-busted
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http://www.nar.realtor/blogs/economists-outlook/myth-busting-millennial-tropes-8-common-myths-busted

First-Time Buyer Share

0ot (Among Primary Residence Buyers)
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19 Profile of Home Buyers and Sellers: www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-
profile-of-home-buyers-and-sellers



http://www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers

Median Age of Home Buyers
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>0 Profile of Home Buyers and Sellers: www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-
profile-of-home-buyers-and-sellers
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0% Share of Young Adults Aged 25-34 Living at Home
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Prior Living Arrangement of Recent First-time Buyers
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80% 239
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» Rented an apartment or house Owned previous residence
Lived with parents, relatives or friends = Rented the home buyer ultimately purchased
M Other
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http://www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers

Demographic
Change



First-time Buyers: Household Composition

1985 2022
Married Couples 75% 50%
Single Women 11 19
Single Men 9 10
Unmarried Couples 4 18
Other (roommates) 0 5
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http://www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers

Baby Bust Among Buyers
60% s58%

31%
2022

—Children Under Age 18 in Home
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http://www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers

Fur Babies Decide the Home

19% buyers factor
pet into

18% REALTORS®
had a client moving

neighborhood solely for pets

choice
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6. Senior Buyers




Unique Attributes to Today’s Senior Buyers

—{ Following the grandbaby

Downsizing trend is out—space/new in

Buying new forever home

Roommates!

N N K I

Smart home features important

Profile of Home Buyers and Sellers: www.nar.realtor/research-and-
statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers
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Multi-Generational Home Buyers Trends Up
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Median Seller Tenure in Home
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8
2022
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Median Expected Buyer Tenure in Home
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8. Agent Role
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Buyer Use Agents

100%
— T 86%
s
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—Real estate agent/broker Builder/builder's agent
Previous owner
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http://www.nar.realtor/research-and-statistics/research-reports/highlights-from-the-profile-of-home-buyers-and-sellers

Sellers Want a Full-Service Agents
100%

—87%

SN~ —

10%
3%
2022
All FSBO (For-sale-by-owner) —Agent-assisted Other
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9. One final note...
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Race/Ethnicity of Home Buyers
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88%

82%
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—White/Caucasian Black/African-American Hispanic/Latino 7022
Asian/Pacific Islander —Other
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NARdotRealtor nar.realtor

Twitter: @nar_research @jessicalautz
LinkedIn: www.linkedin.com/in/jessica-lautz/
Instagram: @narresearch

Facebook: facebook.com/narresearchgroup
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